Paper / Subject Code: 46002 / Corporate Communication & Public Relations

Vg /. e 201
(2% Hours) [Total Marks: 75]

Note — Attempt all questions
Figures to the right indicate full marks

Q.I A) Choose the correct alternative (Any 8) (08)
1. The word.......... is short form for “web blog” (blog, skype, emgzil )
2. Communicating with cevrevevnen..apublic is  known - as  finarncial
communication (consumer, financial, government)
3. Majority of corporate crisis arises due to-,.. ... .couivniir. .;problems (external,
internal, public) A
4 is' the first step for effective media relations (research,

press materials, third party experts)
5. The identity of defendants are unknown at the time of filing of petitions as per
.............. (RTL, Defamation, John Doe Orders)

6. i refers to collective judgement of a corporation (image, brand,
reputation)

P —. theory uses the economic metaphor of cost and benefit to predict
behavior (social exchange theory, systems theory, diffusion theory )

8. Fiiiissememenseni] is the most important part of public relations (press relations,
employee relations, investor relations) ;

| T allows to connect a variety of different electronic devices wirelessly
(Satellites, LAN, Bluetooth ) :

10.  Public relations have emerged asa ......... communication network ( national,

global, multinational)

QI B) Match The Following (Any 7y =~ =+ o7

1 Situational theory A culture
2 Written defamation =~~~ B slander
3 spoken defamation C talking in jargon
4 Powerful segment of society D libel
5 Classic mistake E Web Conferencing
6 Traditional method F publically available
7 Interact over internet " G Stakeholders
8 External blog H press conferences
9 E-zines I stockholders
| 10 Financial communication J online magazines
Q.ILA)  Explain corporate identity. Mention its features (08)
B) Explain Copyright Act in brief 07)
OR
C) - Enumerate on role of éthics in corporate communication (08)
D) Discuss relevance of corporate communication 07)
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Paper / Subject Code: 46002 / Corporate Communication & Public Relations

Q.IIIA) Explain systems theory used in public relation with dlagram (08)
B) Define public relation. Discuss its essentials 9 5SS £ 0D
OR _ ; SO
C) Discuss the influence of social and cultural trends on business of the company (08) -
D) Discuss the growth of PR in India (07)
Q.IVA) What is financial advertising? State its advantages . (08)
B) What are the sources of employee communication? 5 - (07
OR & .
C) Elaborate on the guidelines for handling crisis . ! YRS - -(08)
D) Discuss principles of good media relations - - _ (07)
Q.V A) Enumerate on the functions of communication technology in corporate (08)
communication FEL _
B) Explain different types of corporate blogs S o - 07)
OR
C) Write Short Notes (Any 3) IV & ' .. (15)

i.  Really Simple Syndication
ii. PressiRelease
iii. E-Media relations
iv.  Crisis'management
v. RTI

74908 Page 2 of 2

A25758D617D7D65348366DAS29ESFOFC



Paper / Subject Code: 46001 /Logistics & Supply Chain Management

o }Wf%/?’

[Time: 2% hours] [ Marks:75]

Please check whether you have got the right quest1on paper
N.B. 1. Answer all the questions.
2. The Marks are assigned on the R.H.S. NN
3. Draw Illustrations, diagrams and Schedules wherever necessary
4. Use of simple calculator is allowed.

Q.1 A) Match the right and closely related answer from Column Y with’ the terms grven in

Column X. (Attempt Any 7 questions) - (7)
Column X & ~Column'Y
1) Maritime Logistics - -|'a) Basic activities of Forwarding Logistics
> Ao plike pzck and pack, distribution and
_ S warehousmg
2) Customer Developer 3 PL R ) Single type of commodlty carried
3) Information Flow in SCM o7 S| o) eredit terms, payment schedules, discount
o |'information -
4) Standard 3PL, F S ’N d) Transport efllqulds and Gases
5) Unit Train PRSI e)Cost SN
6) Air Transport S seer o D) transmitting: orders and updating the status
Fa S A S e o ot deliveryr Y
7) Internal Performance Measure < .= < £)3PL integrates WIth customer firm and is
R S e I, hrghest level of 3 PL
8) Pipeline Transport © REL S - | h) Customer Perception Measurement
9) External Performance Measure =~ _ 1) Highly-Expensive mode of transport
10) Financial Flow in SCM DA R )Pu‘ate attacks is the key fear
Q.1 B) Choose Correct Altematlve (Attempt Auy 8 questmns) ®
1) Following is not part of Logistics Performance Cycle (Total Logistics Cycle)
a) Product Life Cycle _ b) Physical Distribution Cycle
¢) Procurement Cycle = -~ =« - d) Manufacturing Support cycle
2) Commitment of the company is viewed as customer service
‘a)asa performance measure - - > 5 b) as-a philosophy
' c) as.an act1v1ty S d) All'of the above
3) Inter _modal transportatxon which combmes air and Road
a) Fishy Back . .5 -b)Birdy Back
“c) Land —Brldge o d) Piggy Back
4) The correct sequence Of Warehouse opera‘uon cycle is
' - a) Pick, receive, store and ship b) Pick, store, receive and ship
- ¢) Receive, -PiCk_, store and ship d) Receive, store, pick, and ship

5) The following is ot related to Unitisation.
- a) Containerisation b) RO-RO
¢) Palletisation d) Water Transport
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Paper / Subject Code: 46001 / Logistics & Supply Chain Management. -

6) measures track historical logistics systems performance for reportlng to management
a) Planning b) Monitoring SIS :
¢) Controlling ' d) Directing

7) The following is not Asset Performance measure of Logistics Performance
a) Inventory Carrying Cost b) Return on net assets.
¢) Ordering Cost d) Return on Investmen_t ;

8) What does the acronym EDI stand for? :
a) Enterprise Data Information b) Electronic Data Infrastructure

c) Enterprise Data Interchange d) Electromc Data Intetchange
9)3PLisa approach with comparing ,‘10_4 PL :

a) Broader b) Wider

C) narrow d) Both a and b .
10) The cost of insurance and taxes are mcludedm : .

a) Inventory Carrying cost SB) Cost of stock-cuts

¢) Ordering cost d) Set up' Cost

Q.2 A. Discuss Total Cost Approach (TCA) of log1shcal costmg & cOmpare TCA thh

Traditional costing. - (8
B. Discuss the Internal &. Extemal L0g15t1cs Infcrmatlon System (LIS) @)
A CORP 2 80D LT Vv S
C. Explain any 05 functlens of Logtsttcs Management SO ' &)
D. From the following data; calculate a 3: perlod wc1ghted movmg averages from 4" Month
to 8 th Month, with weights:as 3, 2 and 1 _The 1argest wel ght is.being assigned to most
recent period and current Demand Valu_ S R (10)

Period (Month) _‘__;- N AR

30 | 145|160 | 170 | 190 | 200 | 2

Dem'md m Umts

Q3A. Deﬁne LOngthS Infrastructure Dlscuss the advantages & limitations of Inland Container

Depot (ICD). LN - (8)
B. Discuss prmc1p1es cf Warehouse Laycut des1gmng @)
S “OR
C. Explain Extemal Performance Techmques in Logistics Performance Measurement
System. ¢))
D: Discuss the dlfferent stages (phases) of mtegranon in SCM (Supply Chain Management)
w1th the help cf dlagram & @)

s S Q: 4 A Deﬁne Safety Stock Level What\are the factors on which Safety Stock Level depends?

DatIy consumptlon of araw matenal in the production process is 600 units. Lead time
~for delivery is 4 Days Company s policy is to keep a safety stock equal to four day’s daily
' j consumpt:on to guard. agamst stock out. Calculate Re-Order Level. (8)

F 2B Explam unpcrt'anc_e and Principles of Transportation. Also discuss Transportation

 functionality. . (7
2 OR
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Paper / Subject Code: 46001 / Logistics & Supply Chain Management

C. Discuss the concept of integrated logistics with respect to Inbound, Outbound &

D.

Manufacturing Support Logistics. ®
Discuss RFID & EDI, and also explain their merits and demerits. @3]

Q.5 Write short notes on following. (Attempt Any 3 Questions out of 5) 15

1. 3PL Vs. 4PL

Logistics and 3Cs

Merits and Demerits of Air Transportation
Global Logistics Trends.

Benefits of Good packaging.

S

OR

Q. 5 Case Study — Read following case and attempt the given below questions.

Super Robots is a toy manufacturing company which is in the business for the past two decades. The
manufacturing unit is situated in Mumbai, while its sales and marketing are spread over a large
geographical area, especially in the major cities across the country. Over the years, a number of
competitors have sprung in the field. Far from child’s play, the company found that the toys’ sector
is a tough business. Some of the problems faced by it are: R

There is a massive sale during the festival seasons. If the company’s product is delayed, the
valuable market is missed. -

“Fashion” or “cult” status products influence the market. Any wrong decision in this matter,
means loss of sale and build-up of unwanted inventory.

There are high marketing and prohiotional costs. If these programs go out, the sales drop
massively ~ e \ ~ ' "

Any misjudge of the market can also mean closing down of the company.

The company has problems regarding stock holding at its distribution centers. This is mainly due
to wrong inputs from feedbacks and improper surveys.

The company relies mainly on hired fleet of road transport. The services are not up to the mark
in terms of delivery schedules, safety of goods from pilferage/theft, and mishandling of product.
Marketing strategies are far from adequate. They are not effective enough to counter the
strategies adopted by the conmipetitors.

You are called upon by the management of Super Robots to head their logistics operations.

a)
b)

¢)

76295

You are required to study and igg{ide the company regarding the following matters.

Warehousing at distribution centers and large retailers to cut down inventory costs plus
other suggestions in order to reduce inventory carrying costs. 5)
Advantages of outsourcing in terms of preparing girls’ and boys’ toys, toys in local
languages, toys for different age ranges, packaging, effecting savings on damages/

tranisport, responding fast to customers’ requests, etc. (%)
How to cut down cost on advertisement campaigns by alternative forms of spreading

“awareness? ()

3k ok ok ok o ok ok ok ok ok ok sk ok ok ok ok

Page 3 of 3

AT IDTIR O I TOATVS 7 A P AT 5 A =T & + 5 o



Paper / Subject Code: 46009 / Finance:Wealth Management B2

TGS ~ S22 TN
2~ 20197

Duration: 2.30 Hours

NB: 1) All questions are compulsory subject to internal choice
2) Figures to the right indicate full marks.
3) Use of Simple Calculator is allowed.

Q.1.
(A) Match the following: (Any 8):
Column “A”
1. | Interest on Higher Educational loan
2. | Housing Loan Installment 2 :
3. | Normal Yield Curve X -D;euﬁcﬁonﬁa%_-solbz‘\x”‘} L,
4. | Inverted Yield Curve Deduction u/s 80E 7 o
5. Medical Insurance Premium D@duﬁnomwg 8@Cf SN
6. S 3 Humg ﬁLife Value - "f,-':“ o
7. | Objectivity and Competencg: it - &mqipL of Waa?lth*Cra@t
8.* Pay Yourself First . X4 : ’ﬁmﬁh‘oﬁnﬁu’f&ﬁﬁ H}{\"{‘k\"
O < Total Assets=Total Liabilifies.
0N - ={'_,C~a(ie of . Eth:cs;?}?ﬂr ’W ea]tﬁ Managers
Q.l. h, -‘\'_ ’__ . S - ‘ {'I -__ ',‘-.' \/ 4
(B)  State whether the falloﬁ-mg tateme.gisﬁk;g 'I‘J‘ue dt Falﬁa( _x?’i_[) ©7)
1) Business losscannot be set off against safarx«fneqme~ 5 &
2)  Yield refers teithie anmiiat rétufn-on an [ivestent. :
any Life Valueconcept deal vith humzin\tapltal e
4) CAGRetusn zﬁ”s‘&@é asﬂg.fdm PchgﬁtRefum N
5) In‘sureN&fhe onhﬂt‘vul;so(ﬁn@"eg&kesﬁprb onisi ll'ty\bf risks.
6) I—@lthtmsﬁtance pohcwsqare\nehﬁsﬂe@ e_s- ithian one year period.
® nﬁiﬂ'atmn‘:;ata has direct impact on-Wealth. ci'satlbn
_,.8) VIS Wfdbsq’egdar incomestothe mﬂves’tors»
, .«‘539)" “J'Igongfe\rrﬂ & ital Inss‘cannet e;*sﬁ;txoff‘ @ggunst short term capital gain.
_ K ]0) DEdifqﬁlmT f@rﬂanaﬂonto ac ”har,lf"'lﬂ& mst can be claimed u/s 80G.
(08)
E 07)
o o ;‘,“ .; OR
§1‘§: f@llewmg details for the year ended 31% March, 2019: (15)
- L "*_'xl?artlculars Amount in Rs.
< She 2 2,40,000
a :wlncome fi‘om,bg,smeis\:of‘ Electromcs 2 4,00,000
< Lioss fom Speculative business |- (-)2,40,000
Iﬁnngﬁiccapitai’@"am on Sale of Land - 1,20,000
La_ > -e:m\camfarLoss on Sale of Shares ' - (-) 2,80,000
me:frone Salary 8,00,000
neH{6hise Property A (-) 2,60,000
Page 1 of 3
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Paper / Subject Code: 46009 / Finance: Wealth Management L i g

Income from owning and maintaining of Race horses 7 Z .‘ L,G&,OUD e s
Income From House Property B S AQ000> T KT ¢
| Income from House Property C 3 ‘ 1 SO“O{JO“_ ;

f \\'

Following are the carry forward losses &
(1) Carry forward loss from business of electronics: Rs. -'T' 0,0
2017-18. S IFR
(2) Losses from the activity of owning and mamtalmng Eace horses pertmmn‘g Eo
assessment year 2016-17 : Rs. 3,00,000 ;. 3 3 7
Compute Gross Total Income of Mr. Mohanji for the: Assesgmen‘t Year 20 i-
state the eligible carry forward losses for the Assessment Year 2019«20

_‘-\ ' %y

((2A3) Explain the Primary and Secondary funuhans of Insuranr:e in bn ef 3 "I,‘Q"‘- >, : A (08)
(B) “Goal based Wealth Management lS bqtter” Justquthe stateme t:- P \ :“ _' s P .- o (07)
®) '_ r?gl_lf and~Sohs ason 3 1 S‘_ Marchn 2019: 08)
5 S e _15_3,,&}-.\
~]20:00,000
~7110,00,000
3,50,000
an : 10,29,000
( Cash& BankbaIance | 3,‘25,000
000" Sﬁog't Twn ﬁwestmems 2,78,000
_ Proﬁtma f oss Accouhtt] 1,84,000
15 Pro\usmn\tor T,axa or_‘ .I..__'.\gharas Issue Expensc;,s N 8,000
_l:“-}’roposed-dw’iﬁcnd o +1,45,000 |1 PrEhmmary E,xpenses _pl 26,000
Rk =) 57,00,600
_.-:f f _'_._-‘-‘:_._111 Aci ‘ o e .' s
S8 \ - i Debt quty\Rat1o L ‘Q;_""'_;_T'
Ll ' -_'w) Caprtal GcaringRat1o 3 3

(Q) > Mr Shahr.ukh pumhaScd avhouse property for Rs. 20,00,000 on 1% September, 1995. He (07)

s inotirTe -Q@hsc& OE\-RS _~f? 00,000 in financial year 1997-98 and Rs. 2,50,000 in the

2k _
Th& ‘fatr marke v‘alue of the property on 01-04-2001 was Rs. 25,50, 000. He sold the
_‘_}'aroperty en IS‘ Bect:mber 2018 for Rs. 95,00,000. Brokerage of Rs. 85,000 was incurred
SO (N saleﬁ‘ansar:t:on ‘He purchased a new Re51dent1al house on 1% February, 2019 for Rs.

30'0{}'{)00
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The Cost inflation index for various years is given: 2001-02 =
L@= 272 and 2018-19 = 280.
ompute the net capital gains of Mr. Shahrukh.

Q4.
(A) What is Estate Planning? Explain its Objective.

(B)  What are different types of Will?

L=

OR & B 2
() Compute the taxable income and tax liability of: MI ‘Nase HI(M}JT’ Is a—handfch\f

for the Assessment Year 2019-20. - T
Particulars _ : _ fﬁ@ =
Income from Business e \’3;'&[}600 Cf‘ ‘“'.\ iy

Interest on Post Office Savmgs'Hﬁnl{A{c

Income from salary
Winning from Lotteries . “
Interest on FD with B{ff{tk‘s' :

Q) 07)
Q.5

(A) (08)
B) 07)
Q.. (15)
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N.B. 1) Q.1 is compulsory. i 5o 3 Pt
2) Q.2 to Q.5 are compulsory with internal choice. ERim RS
3) Figures to the right indicate full marks. 2T FRER S0
4) Workings should form part of your answer. e K
5) Use of simple calculator is allowed. ;" T e

Q.1 (A) Choose correct alternative and rewrite the statement‘ (Any 8) (8) -
1. Every assessee is a person and LA LT S o

(a) Every person is also an assessee .~ T _J--"_j.- Hf"; : ‘
(b) Every person need not be an assasé;ée o R LT Rl o s \ :
(c) An individual is always an assessée, - AT SN A, “_ ﬁ e
2. The Legal status of Ms. Hima Dasklndlan sprmt mnner 15, A g
(a) an individual (b) a body. of mdmdual& ol (c) a SpQI'tSH]an i
3. Total income of a person is. dctermmcd on the bas;s of &S
(a) Citizenship e o N ~ . : 3
(b) Residential Status -, ~ + . ¢
(c) Both Clll?cnsh]pand RcSJdentJal Stﬁtusn_ gk
4. Uncommuted Pensu}n recewed bya Govcrnmem; employee is’ e
(a) Exempt . A(b). Taxabif: () Partly Exe,mpt
=3 Mr. Kaustubh a Clmneved Accountant- lets out: h1s Owaﬁergup office to another
Chartered Aceountant rent recc:ved by hrmﬂsu 5 -
(a) Income fr@m Busmess P h‘ - 2

Paper / Subject Code: 46018 / Finance: Direct Taxes

[Time: 2 2 Hours] = vEarks: 751

(b) Inoe‘me from I-louse Propcrty FE e
(c) lncome ﬂ'om Other S”ourccs - o :
6. Do“ﬁatmn 1:0 Chmf Mlmstf:r $ Rehef]:und xs

i (a) AHOWEH as busmess prendltnre e
2 (bf“ND}: allowcd“as business- expenditure

o Afc) Partly al]ewed as busmcsc expendlrure
) -?1'?? Cost. mﬂatlon mdex is. apphcab]e when there is

._'_.\ ~

(a) Leng term CapﬁaL gam _(b) Busmcss income (c) Short term capital gain
Dmdend receﬂved 15 chempt if'it is received from

(a) ,An lndra _Compan)t <> (b).A Co-operative Bank (c) Any Comppany
' ‘ qived from bro!heg R__s 1700,000 is

(b) fully exempt (c) Exempt up to Rs 50,000
5 ; 2 pecscm WILB a physically disability of 50%. He is entitled to a deduction

S {a)Rs?6 ooo ST B)Rs 125,000 (e bl

“.'— V5

) State whﬂher grven statemcnts are True or False: (Any 7)

f._r
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Paper / Subject Code: 46018 / Finance:Direci Taxes

5

6. Pastuntaxed profits brought into India is always taxab]e &

7. Provision for Doubtful Debts can be deducted from profits of: Ijusmess

8. Mediclaim premium paid by cash Rs 15,000 is allowed as dengUon ur’s SOD . <

9. Municipal tax paid by owner is allowed as deduction from: ch,emcd to. be let out prqperty

10. Mr. Amitabh paid Life Insurance Premium of Rs. 50, 000 on behalf f hlswfﬂl'ﬁhms 2
dependent on him. He can claim deduction u/s SOC s 3

Q.2
mfonnatlon for the year ended 315 March,2019.

Particulars

Basic Salary :
Dearness allowance S ey '

Leave Salary & A .
Perquisite value of Rent-Free House .+ =" & o 5 &
Arrears of salary (Not taxed earher) _’ o e Ralge

1,60,000
eSS T ] = 15,000
Examination Remuneration rccexved frem Mumbal UmverSJty AR el 8,500
Profession Tax Deducted from salary._.?ff'_._—';--“'-';,‘-:p‘-' T AT =X = Rs. 200 per month

Other Information: ,
a) He received Royally fr ‘
Rs. 2,000

9 of; whlch hc_ p' d m‘tercs_t_cf R‘s 60’ 000 during the year.
his taxable; Ehcemcfof the. AsseSsment ‘I’ear 2019-20.

' '. Res:ldeni and Qrdmary Resxdem
‘“‘,', Remdent butnot @rdmarlly Resident
Non—»ReSxdent S

Rs
3,00,000
4. 1,50,000
. B3 60,000
_-'j: 1,70,000
& ' 2,50,000
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Paper / Subject Code: 46018 / Finance:Direct Taxes G e T O

6. Royalty Income received from Indian Companies
7. Rent from house in Kolkata received in Korea.

Q.3
following mformatlon for previous year 2018-19.
Particulars T 1
otk of ocsupaney | Selffoccupie
Fair Rent SR

Municipal Valuation (per month) _

Rent Received (per month) (House no 2. was vacant f01 3
months) RS
Municipal taxes paid on 26-07-2018

Other Expenses: oS
Repairs 15,000
Fire Insurance Premium paid 4 13,000
Rent collection charges 2 12,000
Land Revenue payable 7,000
Details of Borrowed Capital:
Interest Paid during lhe year 90,000
' % 40,000

Principal repaid 3 PR TR S o
Date on which loan Iaken y Py R 15 10-2011 11-12-2010
Mrs. Anjali deoora[sm rqcetved the fol]owmg other mcome

1 Dividend from Re]mnce Industnus Ltd Rs.25 000’
2. Interest on- f xed’ d{,posus wrth Bank 0[‘ Bdmda Rs SO 000
3. Wmnmg from 1oltery Rs. 70,000 - TS
4, Mrs. Anjah pa:d Medical Insurance Premium of Rs 15 000 f'or self by cheque.
Compute her Net ta‘cable Im,ome for the Asscssment Year 2019-20.
: X -GR' i
Q3 . ‘Mr Ramesh Mehta ac‘qulred a rESldent:al property for Rs. 2, 50 000 on 1% October 1994.
Aclj}tlonal mfmmat:on pertammg to pmpt,rty was as followr, (15)
“ o) s “Fairmatket value as on 142001 was Rs. 12, 50,000 *
b)_ : Co%tof improvenient are-4as follows
; e Fmanmal year Rs.
& 997 SR s 80,000
It 2009-10- . P el 1,50,000
TS T SRS S DS 4,00,000
e CR0TGE LT 5,50,000
"¢ " Hesold res:dentlal property on 15-2-19 for Rs 2,00,00,000 ™
. d) He acqu;rcd new residential house for Rs. 65,00,000 on 20-03-2019.
“.) ° - Healsopurchased NHAT bonds of Rs 10,00,000 on 27-03-2019.
d) "‘E_@penbes on transfer amounted to Rs 1,00,000.
L7058 S~ Page 3 of 5

6AF53323CCA72A A 1A561ARSF A 74234F)



Paper / Subject Code: 46018 / Finance:Direct Taxes

Relevant Cost Inflation Indices are as follows:

Financial Year Cost Inflation Index

2001 - 02 100

2009 — 10 148

2014 — 15 : 240
2016 —17 264 =
201819 280

Compute the capital gains for Assessment year 20 19 20

Q.4 Following is Profit & Loss Account of Mr. Aml Dhannadlukanfor the ysar enficd 3!_

March, 2019. £k Y)
Particulars Rs ol ! .
To Staff Salaries 2,50,000. | s'F Tl
To Salary to Anil Dharmadhikari | 70,000 | By Wmnm&fmm _rorseragmg
To Printing & Stationery ~ 50,0000 -By Bmdcnd from Indlan Co.< ].+20,000
To Travelling expenses =[S 260,000 . AT ol
To Rent Soob 485000 ST
To Depreciation LT 64000 S SR
To GST paid D ST S 30000
To Advertisemeént S -90,000 | -

To Embezzlement by Employee ;“ 14,000
To Drawings . . =< = = .‘. 23 ~56.000-]
To Staff welfare cxpenses W 1‘,‘5.8','00'('):- g
To Income Tax Ko , ;_' 42000 50 ST
To Net Proﬁt ¢ SR R S5 48,000 AT By AT
1-5’3’0‘-0‘00* i R 15,30,000

Additional lnfonnation A TS
1) Depreciation- allowable as: pcr lncome Ta\; Ru}es Rs 70 000

2) Staff welfare; exppnses umlude Rs ’40 000‘ mcarrcd for mcdlcal treatment of his physically

- handicapped brothcr (90% djsablhty) B oA
3) Half of the Rent is for her res;dentral ffat and.{-lf .

of he Travellmg expenses is.personal in nature.

4) Advcmsement expcnses_mclude Rs 20 000 spent on advertisement in a magazine published by a

pohtlcal party You are requncd'

OR"

' ompute her Tﬁxab}c income for the assessment year 2019-20.

Q 4 (a) N[rs REI.H] Ranc subrmt the fo _owmg, partlcu]ars of her income for the assessment year

~72019- Q08 TR SPRAE S (8)
-7 l’artlculars ST R 5 Rs.
Intercst on Bank dep051fs 5,000

: j:"}ntcrest on Government | secumt;es T 7,000
O _Intcrest on: Pubhc Prowdent F Lmd R 6,600
' }ntﬂrest acerued on NSC 7,500

' Dlvzdend from Tata Co o 9,700
.In COME f'rom Agnculture in Ronkan 22,000
Famjiy Pensno‘m ey 42,000

% ornpute her-?taxab]c mcome under the head Income from other sources.
77;158 o Page 4 of 5
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Paper / Subject Code: 46018 / Finance:Direct Taxes S e

Previous Year Days

2018-19 183
2017-18 190
2016-17 20 | e
2015-16 125 |- L%
2014-15 195 7 5
2013-14 100 - Pt 8 .
Prior to 1-4-2013 he did not visit India. Find out the. rt:sxdcnt;al atatus of Dr Lennard mr the o
assessment year 2019-20. : -3 NeTw

Q.5 (a) Exp]am Dcductlon w/s 80D."

A

Q.5 Write short notes on (any thrée)
1) Any Five items exempt /510 et o8 - YA
2) LOﬂg term Capltﬂ“l Ga.l-ﬂ < ,"_ ' . ; oy h SN g e
3)  Deduction U;&g@tg~.r____ R I 5

4) Income from Decmed -’ta '_b ' 'Let @ut?@bpm l;y. : o ¥ )

5) ) e

e T e

: ~**ﬁksk*$***=k*****

RSN
-
«\ \ . o e A

Page 5 of 5
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Time: 2.30 Hrs

NOTE: 1.Q1 is compulsory

Paper / Subject Code: 46015 / Finance:Risk Management

TYBNE - ST
Aot/ —20)T

2. Q2 to QS5 having internal options
3. Figures to the right indicate full marks.
4. State your assumptions clearly

i. Beta measures volatility or risk
ii. If Jensen’s Alpha is positive ,

iii.

it reflects that the Mutual Zﬁmd has..
outperfonned the Market portfolio and wca verqa s

Exercise price is a price at which the optmn fmyer is; ehg‘lb{e fo lmg or se]i ﬁ’l&ﬁ:mderlying assct

iv.

V. APT is an asset pricing model based om:the idca_t}mt 4an. asset’ Jtétumtarmot'be pfﬂdwtegﬁusma the
relationship between that asset ad many.-common s'l\, factbgs-' -

vi. The third line of Defense includes’ G)pera‘uona] Management-\ K S s

vii.  Anend user of the project’s outcome isione of the-internal: staﬁ‘qh oldet tothe or

viil. At the money Option leads to: uegati ve casf’f ﬂows to the holde?‘lﬁ‘lt-v\?e,re cxerc,ts‘ed 1mmed1ate]y

ix. Enterprise Risk Management has’one: dlmt:nsmnal asscésmgnt (pqtentra.l imy 1*)

X. n. fheBrganization

Risk Measurement is the,collectlve réaponmbilhy of; d:ﬁ'eg&h@{!ﬁgl&

Q.1B) Match the following (Any 7) (07)
Column A+ .- R g g
i | Transaction Expﬂsurederanslatlon*f"_'.-“;" “Callrand I
Exposure Tl e |
ii | Arbitrage ool
iii | Options . A o] _:Rlsk thum the*ery
v Standar\d’izﬁd\; S changc ; traded d Exduangelef eash flows between two parties
contragts o o7 s 2B ~ :
v_ | Forwardsy " A e ,-*H1ghcr nsk highcr returns
vi | Swaps A s “I'f F€urreney Risk
vii | Modern Portfo io Theory /e Less Risky project.
viii] “Risk retum trade off A “I’h | Profit from price difference in two markets
X fBeta <l ] Credit Risk
De “ 14" <['No standardized contract
7 ; ,_jlg.‘ Risk

C}‘Ca]qulaﬂ: the expecled Petums and Standard deviation of Stock A and Stock B

(08)
07)

(08)

Return © A’ Return * B’
5% 0%

10% 8%

15% 18%

20% 26%

07)

Page 1 of 2



Paper / Subject Code: 46015 / Finance:Risk Management PR ~ ol

Q.3) A) Explain Risk and the three lines of Defense _‘:l".
B) Explain the challenges of Risk assurance in an orgamzatmn ROURRAS Rt
OR A

C) Calculate Beta for each of the following two securities fmmtﬁe ngﬂ" ¢ nfamaghqn(] ) > -
Year A.Ltd (%) B.Ltd (%) ¥ Marke&?,eﬁfc;lm'
1 10 14 RS ER
2 6 2 N
3 13 19
4 -4 -12
5 13 11 T e ]

6 14 19 S0 ST
7 4 3 SNSRI OD !

8 18 2 P SR RS

9 24 28-.'.._-'.- B

10 22 . "16

Q.4) A) What are the good practice prmqples for nsk assuranccr’ (08)

B) Define Stakeholder and explainithe types ofpm_]ect stakehalders* ST
It OR & T <
C) Explain the powers, fugctmns and dutxes of IRDA (08)
D) What is Actuaries? Bxplam the ro le. dutles and obhgatmns bf A tuar{as 07)
Q.5) A) Suppose an m?hrer estunatcs that an msuram:e contraﬂt exposnre@as-t e--followmg loss

distribution: & S W CESESR (08)
Loss (in Rs.): > Prohabﬁ'ity : ¥

=26, 003 Y =

20, oda'ofi :

&OO,GOO

\_.—-"_,_,

o {I}'::o'so"".-_-“ =
4] 0_84?-.\ = ¥

Assu;m:_t : at trati I trmnedlately, equal 20% of the expected claim cost.
Fuﬂhe‘r asstuqe thal ' usjype Df pdh&}f qulres -a pmﬂ Igadmg equal to-11% of the expected claim-cost.

(07)

(15)

fkkkk R E R
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Paper / Subject Code: 46004 / Marketing:Services Marketing

7Y ANSTFERE - 57 L
o —2019

Time: 2Y; Hrs. Marks:'75

N.B. 1. All questions are compulsory
2.Figures to the right indicate marks.

Q.1. (A) Match the column (any Eight) (08)
Group A Group B

A | Produced & consumed at same place | 1 Perishability

B | Services cannot be stored 2 Customer involvement in process

C | People Based Services 3 The graphical depiction of a service

D | Self Service 4 Creates individuality in the product

E | Service Scape 5 Service Marketing strategy

F | Blue print 6 - | Labour intensive

G | Branding j An instrument to measure customer satisfaction

level

H | Service marketing triangle . 18 Setting standards

I | SERVQUAL 9- | Physical environment of service

J | Benchmarking - |10 | Inseparability

Q.1. (B) State where the following statements are true or false (any seven) 07)

1. Teaching is a‘high contact service. .
2. Services.are Homogeneous.
3. Customers do not participate in the productlon process of services.
4. -Services ¢an be patented
5. ‘The role of Public Relations is to build and maintain image of service marketer.
6. SERVQUAL is developed by Parasuraman, Zeithaml and Berry.
72

Misleading claims backed by poor:; service performance is one of the ethical issues in service
‘marketing. ’
8. The transnational strategy is a combination of the global strategy, the multinational strategy and
- the international strategy.
-'9. -Priceplays v1ta1 role in the marketing mix because it gives perception of the quality.
10. Process, prlce and pcople are the extended P‘s of marketing.

Q.2. (A) Explain the distinctive characteristics of services and its implications. (08)
(B) Distinguish between: Goods marketing and Services Marketing 07)
) : ‘ OR
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Paper / Subject Code: 46004 / Marketing:Services Marketing

(C) What are the different ways of distributing services? Explain the role played by

Franchising in distributing services. ] (08)
(D) What is service mapping? Explain the four lines of service map - 07)
Q.3. (A) Explain the Gap Model of service quality. POl < (08)
(B)Explain the strategies for managing capacity to match demand. (07)
OR ¢

(C)Explain the concept of service productivitj} aﬁq evaluate ways to i-m"ﬁrove productivity (08)
(D)What is Service Quality? What are the five dimensions of quality? (07)
Q.4. (A) what are the international and global sﬁat'égieé in services marketing? (08)
(B) Explain the concept of zone of tolerance with an appropriate example (07)
(C) What are the recent trends in marketing of servicesin Banking? - - (08)
(D) What are the unethical practices in service marketing with suitable examples? 07)

Q.5. (A) Explain the djﬁerqnf clements andfactorsfavou:mgadeptlon of transnational strategy

(15)
Q.5.Write a short note Oﬂan}'Th"ee Ofthe followmg )

a) Options for Service dehvery

b) Importance of people in service delivery.’ <+ 00
¢) Variations in customer -_i_rlvélvem"e:__rit_._-’_74‘_1 U Qs
d) Moment:of Truth ' == o0 7 o :
e) Challenges faced by 'S'érviCé'Markg'tér{ Sy

U T s Rk ok ok o
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Paper / Subject Code: 46007 / Marketing: E-Commerce & Digital Marketlng

(2 ¥, Hours) Marks:: 75
NB: (1) All Questions are Compulsory. LS
(2) Figures to the right indicates full marks

Q1) A) State whether the following statements are TRUE or FALSE (any 8). ~ (08) -

1. Digital cash is suitable for small transactions.

2. There is no grace period for debit card.

3. Yahoo.com was launched after the birth of Google.com:

4. Search Engine Marketing is a short term approach.

5. E-commerce includes business to business transaction only

6. Podcasts lacks interactivity.

7. Trojan horse is the unauthorized use of services and harassment by etnall

8. Campaign Marketing requires very less money for effective execution. e
9. A credit card is a credit system in retail transacttans whlch has a pre set spendmg hmtt based
on the user’s credit limit. A :

10. E communication is the commumcatlon usmg eleott omc mecha

Q1) B) Select the most approprlate altcrnahve answer (Any ’7) > (07)
1. is trading in products or services usmg computer networks
a) E Commerce b) Motivating.¢) cooperation..- . 3
2 The market enable the supphers 1o d:rectly mteract mth buyers that by eliminating
distributors. - e : 8 : -
a) B2B b) C2C c) A2B ;
3)InIndiathe .-~ S o of e-commetee 1s due to cash on dehvery payment option.

a) Failure b) Success ¢) Training. A
4) E-commerce enhances the promotion of products and servxces to direct information and
interactive oontaot NIt o7 e 2 8 ST P e &L
a) customet's b) students ) chlldren
5) E-commerce in education has led to & o
a) Pe onaltzed banking b). modification c) Globahzatlon
6) .= Y refers to the management of a network: of interconnected business involved in
thefulttm te prov1$1on of product, and service packages required by the end customers.
A74) Suppiy Cham Management b) customer relationship management ¢) personal
“management - - -
o7 D Lg 3 .-also 1s known as chck and mortar business model.
: a) 'Bnck and mortar b brick and click ¢) Pure online.
) At .f"alIow's card holding custoriiers to perform routine banking transactions without
imteractmg' with the human teller.
a) RTG b)IMPS c)ATM
1_9) 028 SISSATE approach that recognizes that customers are the core of business
-.and thatt the eompany success depends effectively.
R a) persona] management b) customer relationship management ¢) Web design.
) ey 2 I8 8 ﬁnancnal Exchange that takes place on line between buyers and sellers.
il a) E —payment b) Cyber crimes c) Fraud.
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Paper / Subject Code: 46007 / Marketing: E-Commerce & Digital Marketing

Q2 a) What do you mean by E-commerce? Explain its features. (08)
b) Explain how social cultural factors affect e business. 07)
OR ;
c) Discuss the trends in e-commerce in government sector. (08
d) Distinguish between traditional commerce and e-commerce. 07)
Q3 a) Discuss the steps in launching e-business. (08)
b) Explain the advantages and limitations of enterprise resource planning. -~ (07)
OR :
¢) Explain the significance of a e business in today’s competitive world (08)

d) Justify the superiority of bricks and click model over pure online model = (07)

Q4 a) Explain the issues relating to privacy and security in E business. (08)
b) What do you mean by payment gateway? Explain its advantages. 07)
“OR
¢) Write a detailed note on IT Act 2000, : > (08)
d) Discuss the need for e-commerce laws. 07)
Q5 a) What do you mean by digital mafketing? Discuss its evolution, (08)
b) Explain the concept of online advertisement along with its benefits. 07)
OR _
Q5 Write Short Notes (Any 3). > ; (15)

1 Limitations of content marketing,
2 Smagt Card ¢ 7 570 <SS
3 Myths of E Commerce . '

4 Benefits of B2B E Commerce.

5 E Mail Marketing.
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Paper / Subject Code: 46010 / Marketing: Sales & Distribution Management

Time: 2 ¥ Hrs Marks: 75

NB (1) All questions are compulsory.
(2) Figures to the right indicate full marks.

Q.1 a) State whether the following statements are true or false. (Any 08) 8)
1) Distribution management is next to production management.
2) Channel policy must be updated with market dynamics.
3) Articles of mass consumption are sold through exclusive distribution.
4) Channel of distribution starts with consumer.
5) Profitability levels in an organisation are market dependent.
6) Jury of executive opinion has scientific validity.
7) Intra-personal conflict is often called individual level conflict
8) Better selling is the key to better business
9) Distribution in virtual world facilitates face to face meeting.
10) CRM provides competitive advantage.

Q.1 b) Match the column (Any 07) (7N

1 | Threat of new entrants A| Kenneth Thomas

2 | Intensive distribution B| Key performance indicator

3 | Conflict resolution C| Break the bulk

4 | In adequate presentation | D| Unethical practice

5 | Client centred selling E| Maggie

6 | Efficiency to Effectiveness| F| Hurdle to salesperson

7 | Intermediaries G| Recent trend

8 | Misrepresentation H| Problem Solving

9 | KRA [ | Competitors

10| Sales report J | Indirect method of supervision and control on sales force;

Q.2

a) Explain the qualities of sales manager (8)

b) Explain any 3 structures of sales organisation. @)

OR

¢) Explain the importance of distribution management. (8)

d) Discuss the various development in sales management. (7N
Q.3.
a) What are the methods of sales forecasting? (8)
b) What are the different types of sales closing techniques? @)

OR

¢) Elaborate the process of selling. (8)
d) Discuss different types of selling strategies. (7
75486 Page 1 of 2
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Paper / Subject Code: 46010 / Marketing: Sales & Distribution Management’

Q.4
a) Who are channel partners? Discuss functions of wholesalers. ®)
b) What are the factors affecting the choice of distribution channel? 7

OR
¢) What are the types of channel conflict? Explain with suitable examples. Discuss the  (15)
ways to resolve conflicts.

Q.5

a) Explain the methods of sales evaluation. (8)

b) Explain new trends in sales and distribution management. @)
OR

Q.5 Short notes (any 03) (15)

|. Ethics in sales.

2. Selling skills

3. Sales Quota

4. Sales management audit.
5. KRA

75486 Page 2 of 2
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& @6 Paper / Subject Code: 46019 / Marketing: Strategic Marketing Management

Time: 2% HOURS TOTAL MARKS: 75

Note: 1) All questions are compulsory.
2) Figures to the right indicate full marks
3) Support your answers with suitable examples

Q1. (A) Fill in the blanks (Any 8) o 8

1. o is the process of identifying customers for whomftile company will optimize its
offering.

2. The involves a set of unique marks and association§ that identify the offering and create
value beyond the product and service aspects of the offering.

Sy ... Sese— are those who compete with the same set of target customers to fulfil the customer
needs. )

4. Performance evaluation involves evaluating the outcomes’ﬁ of the e, action versus
its goals. :

5. The three dimensions of company value are - monetary value o A N value and
psychological value .

6. N s collaboration there are no formal relationshlps or contractual
agreements.

7. Ao brand is @ brand that matches or undercuts the competitor’s prices.

8. e is the first stage of product development.

9. Captive pricing is also called as . S o 14 (o[-

10, i channelis a dlstrlbut|on model in Wthh manufacturer and customer interact with

multiple channel as well as each other.
(B) True or False (Any 7) o 7

1. Collaborator is one of the C’s in the five C framework

Marketing is an art and not a science. 2

3. Distribution defines the media channel(s) through whlch the product information is
delivered to customers.

4. Explicit collaboration involves contractual relatlonshlps such as long-term contractual
agreements, joint ventures, and franchise agreements.

5. Vertical integration involves acquiring a business entlty at the same level of the value-
delivery chain.

6. Umbrella branding is nothing but a brand that enjoys leverages of an existing brand.

7. The Bottom-up approach of business model aims at identifying market and then creating
optimal value for customer.

8. Brand hierarchy is called as brand architecture.

9. Penetration pricing strategy that involves setting a low price for an offering (often at or
below cost) in an attempt to increase the sales of other products and services.

10. Channel exclusivity is used to reduce potential for horizontal channel conflicts.

i

Q2.a  Explain the concept of strategy and its five dimensions.
b What is the five C framework in marketing strategy?

OR
¢ Explain the tactics of marketing mix with the help of an example. 15
58628 Page 1 of 2
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Paper / Subject Code: 46019 / Marketing: Strategic Marketing Management

Q3a

Qb a

58628

Explain the concept of target compatibility.
What are the factors to be considered while segmenting?
OR

Explain the role of strategic positioning in creating customer value.

How do companies forecast demand using both primary and secondary data?
Explain the Moore’s Model of adoption of new technologies.
OR

Enumerate the types of pioneers also explain the benefits and drawbacks of being a
pioneer in the market.

What are the advantages and disadvantages of collaboration?

Explain the factors responsible for brand repositioning,
OR
Write Short notes (any 3)

¢ Top-down business model generation
d Strategic Value

e Brand Equity

f Strategic growth mahage‘fment

g Three approaches to pricing

Page 2 of 2
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Paper / Subject Code: 46013 / Marketing? Customer Relationship Management

- @‘CM)
6‘0 (2 %2 Hours) Marks : 75

NOTE- i) All the questions are compulsory subject to internal choice.
ii) Figures to the right indicate full marks.

Q.1 A) Multiple choice questions: (Answer any 8) 8
i) Long term CRM involves operational cost.

a) high b) low ¢) medium d) none

it) means transferring the call to the available agent to reduce the waiting time of the
customers.

a) call routing  b) call scripting  ¢) personalization d) channel optimization

iii) is an act of selling additional products to customers.

a) cross-selling b) upselling c)botha &b d) none

iv) is a method of recommending products or services to customers on websites.

a) clickstream analysis b) online analytical process c) collaborative filtering
d)Traffic analysis

v) A service level agreement(SLA) is a tool for building relationship with high value
customers.

a) formal b) informal  c) shared d) none

vi) is the heart of selling process.

a) customer delight b) customer satisfaction c) customer retention  d) customer loyalty

vii) is also known as opportunity management.
a) customer relationship management b) lead management
¢) contact management d) knowledge management

viii) Privacy laws protect the interest of

a) customers b) employees ¢) organizations d) all

iX) . relationship exists when a customer has tried a product for the first time.

a) acquaintance b) friend c) partner d) stranger

X) are calculations or summaries of historical information that often compares trends
over times.

a) business view data b) warehouse data c) transaction data d) reference data

Q.1. B) State whether the given statements are true or false:- (Answer any 7) ™)

1) Win back is the first stage in the CRM strategy cycle.

ii)Cyber agents are viable means of providing basic customer support.

iii) Event based marketing is also known as trigger marketing.

iv)Calls made by customers to the call centres is a part of inbound communication.

75398 Page 1 of 2
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Paper / Subject Code: 46013 / Marketing: Customer Relationship Management

v) Service delivery GAP 4 is a communication gap.

vi) Customer value management(CVM) is also known as customer value added approach.

vii) CRM strategy focuses only on creation of valuable customers.

viii) E-CRM is derived from e-commerce.

ix) Cloud computing software is efficient means for collecting customer data.

x) CRM maintains relationship with customers by frequent contacts so as to obtain their
maximum data. )

Q.2

a) Explain SLA and main elements of good SLA? (¢:3)

b) Explain the challenges and barriers in implementing CRM. )
OR ¥

¢) Write a note on Service level Agreement 8)

d) Define CRM and explain its components in detail @)

Q.3.

a) What is Data Management? Discuss different types of Data? 3)

b) Discuss Customer Profitability and value Modelling @)
OR

c) What are the quality issues identified in the data. 8)

d) Explain customer retention and methods to improve customer retention? @)

Q4.

a) Write in detail the steps for implementing a CRM program ®)
b) What are the complexities of CRM strategy N
OR
c) Explain CRM Strategy Cycle. 8)
d) Explain the concept of Knowledge Management @)
Q.5. a) Explain the features of E-CRM t))

b) Explain the software App for Customer Service. @)
OR
Q.5. ¢) Write Short notes on the following (Answer Any 3) 15)
i) E-mail response system
ii) Social Networking and CRM
iii) Levels of E-CRM
iv) Ethical Issues in CRM
v) Recent trends in CRM
75398 Page 2 of 2

DI1F9F7C36E6E62DC420FF76DB7E2ECAS



